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ANNUAL ASSESSMENT PLAN FINDINGS 

PLO 1 - Recommend appropriate financial information to individual consumers. 

 

MEASURE 

 

ACCEPTABLE TARGET 

 

TOTAL NUMBER 

OF STUDENT 

RECORDS 

MEETING 

ACCEPTABLE 

TARGET 

 

TOTAL 

NUMBER OF 

STUDENT 

RECORDS 

OBSERVED 

 

 

ASSESSMENT 

RESULTS: 

PERCENTAGE OF 

STUDENT 

RECORDS 

MEETING 

ACCEPTABLE 

TARGET 

 

ASSESSMENT 

RESULTS: 

1. EXCEEDS THE 

ACCEPTABLE 

TARGET 

2. MEETS THE 

ACCEPTABLE 

TARGET 

3. DOES NOT MEET 

THE ACCEPTABLE 

TARGET 

4. INSUFFICIENT 

DATA 
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Direct Measure 1: 

CPC Comprehens ive 

Exam-Score 

90% of BA Consumer and Fami ly Financial 

Services  s tudents  must score 400 or higher on 

the CPC comprehens ive exam. 

8 9 8 out of 9 (88.89%) 

BA Consumer and 

Fami ly Financial 

Services  s tudents  

from July 1, 2021 

to June 30, 2022 

scored 400 or 

higher on the CPC 

comprehens ive 

exam. 

1. EXCEEDS THE 

ACCEPTABLE 

TARGET 

Di rect Measure 2: CPC 

Comprehens ive Exam – 

Marketing Section 

BA Consumer and Fami ly Financia l Services  

s tudents , on average, wi l l  score at or above 

the average in the Peregrine Academic 

Services  (PAS) Onl ine Campus  and Traditional  

Campus  Aggregate Pools  related to the 

Marketing section of the CPC comprehens ive 

exam when compared to other competi tive 

programs. 

UAGC: N=9, 

Mean=711, 

Traditional: 

42810/606:  

Online: 

38310/622 

UAGC: N=9, 

Mean=711, 

Traditional: 

42810/606:  

Online: 

38310/622 

On average, BA 

Consumer and 

Fami ly Financial 

Services  s tudents  

scored above the 

average of the 

Peregrine 

Academic Services  

Onl ine Aggregate 

Pool , and above 

the average of the 

Traditional  

Aggregate Pool  on 

the Marketing 

section of the 

Common 

Profess ional 

Component 

comprehens ive 

exam. 

2. MEETS THE 

ACCEPTABLE 

TARGET 
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Direct Measure 2: 

BUS432 Fina l  Paper 

70% of Bachelor of Arts  in Consumer and 

Fami ly Financial Services  s tudents  must 

receive a  proficient, or dis tinguished 

evaluation on relevant content cri teria  

mapped to this  PLO. 

12 15 12 out of 15 

(80.00%) of 

records  eva luated 

indicate proficient 

or dis tinguished 

performance on 

this  key 

ass ignment's  

content cri teria  

mapped to this  

PLO at the 

Reinforced level . 

1. EXCEEDS THE 

ACCEPTABLE 

TARGET 

Indirect Measure 1: 

End of Program Survey 

PLO1  

 

70% or more of s tudents  exi ting the program 

wi l l  express  satisfaction on the End of 

Program Survey by indicating ei ther “Agree” 

or “Strongly Agree.” The i tem to be used wi l l  

be: 

• I  effectively recommended appropriate 

financia l information to individual consumers . 

8 8 100.00% of BA 

Consumer and 

Fami ly Financial 

Services  s tudents  

upon completion 

of the program 

during the 2020-21 

assessment cycle 

indicated that they 

agreed or s trongly 

agreed that they 

effectively 

recommended 

appropriate 

financia l 

information to 

individual 

consumers . 

1. EXCEEDS THE 

ACCEPTABLE 

TARGET 
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PLO 2 - Assess legal concepts and their application to the individual investor. 

 

MEASURE 

 

ACCEPTABLE TARGET 

 

TOTAL NUMBER 

OF STUDENT 

RECORDS 

MEETING 

ACCEPTABLE 

TARGET 

 

TOTAL 

NUMBER OF 

STUDENT 

RECORDS 

OBSERVED 

 

 

ASSESSMENT 

RESULTS: 

PERCENTAGE OF 

STUDENT 

RECORDS 

MEETING 

ACCEPTABLE 

TARGET 

 

ASSESSMENT 

RESULTS: 

1. EXCEEDS THE 

ACCEPTABLE 

TARGET 

2. MEETS THE 

ACCEPTABLE 

TARGET 

3. DOES NOT MEET 

THE ACCEPTABLE 

TARGET 

4. INSUFFICIENT 

DATA 

Direct Measure 1: 

CPC Comprehens ive 

Exam-Score 

90% of BA Consumer and Fami ly Financial 

Services  s tudents  must score 400 or higher on 

the CPC comprehens ive exam. 

8 9 8 out of 9 (88.89%) 

BA Consumer and 

Fami ly Financial 

Services  s tudents  

from July 1, 2021 

to June 30, 2022 

scored 400 or 

higher on the CPC 

comprehens ive 

exam. 

1. EXCEEDS THE 

ACCEPTABLE 

TARGET 

Di rect Measure 2: 

CPC Comprehens ive 

BA Consumer and Fami ly Financia l Services  

s tudents , on average, wi l l  score at or above 

UAGC: N=9, 

Mean=689, 

UAGC: N=9, 

Mean=689, 

On average BA 

Consumer and 

2. MEETS THE 

ACCEPTABLE 
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Exam- Legal  

Environment of 

Bus iness  Section 

the average in the Peregrine Academic 

Services  (PAS) Onl ine Campus  and Traditional  

Campus  Aggregate Pools  related to the Legal  

Environment of Bus iness  section of the CPC 

comprehens ive exam when compared to 

other competi tive programs. 

Traditional: 

41970/586:  

Online: 

41580/622 

Traditional: 

41970/586:  

Online: 

41580/622 

Fami ly Financial 

Services  s tudents  

scored above the 

average of the 

Peregrine 

Academic Services  

Onl ine Aggregate 

Pool , and above 

the average of the 

Traditional  

Aggregate Pool  on 

the Legal  

Environment of 

Bus iness  section of 

the Common 

Profess ional 

Component 

comprehens ive 

exam. 

TARGET 

Di rect Measure 2: 

BUS323 Fina l  Paper  

70% of Bachelor of Arts  in Consumer and 

Fami ly Financial Services  s tudents  must 

receive a  proficient, or dis tinguished 

evaluation on relevant content cri teria  

mapped to this  PLO. 

19 24 19 out of 24 

(79.17%) of 

records  eva luated 

indicate proficient 

or dis tinguished 

performance on 

this  key 

ass ignment's  

content cri teria  

mapped to this  

PLO at the 

Reinforced level . 

1. EXCEEDS THE 

ACCEPTABLE 

TARGET 
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Indirect Measure 1: 

End of Program Survey 

PLO2 

 

70% or more of s tudents  exi ting the program 

wi l l  express  satisfaction on the End of 

Program Survey by indicating ei ther “Agree” 

or “Strongly Agree.” The i tem to be used wi l l  

be: 

• I  effectively assess ed lega l  concepts  and 

their appl ication to the individual investor. 

7 8 87.50% of BA 

Consumer and 

Fami ly Financial 

Services  s tudents  

upon completion 

of the program 

during the 2020-21 

assessment cycle 

indicated that they 

agreed or s trongly 

agreed that they 

effectively 

assessed lega l  

concepts  and their 

appl ication to the 

individual investor. 

1. EXCEEDS THE 

ACCEPTABLE 

TARGET 
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PLO 3 - Evaluate personal financial practices to achieve the most efficient use of the client’s financial resources. 

 

MEASURE 

 

ACCEPTABLE TARGET 

 

TOTAL NUMBER 

OF STUDENT 

RECORDS 

MEETING 

ACCEPTABLE 

TARGET 

 

TOTAL 

NUMBER OF 

STUDENT 

RECORDS 

OBSERVED 

 

 

ASSESSMENT 

RESULTS: 

PERCENTAGE OF 

STUDENT 

RECORDS 

MEETING 

ACCEPTABLE 

TARGET 

 

ASSESSMENT 

RESULTS: 

1. EXCEEDS THE 

ACCEPTABLE 

TARGET 

2. MEETS THE 

ACCEPTABLE 

TARGET 

3. DOES NOT MEET 

THE ACCEPTABLE 

TARGET 

4. INSUFFICIENT 

DATA 

Direct Measure 1: 

CPC Comprehens ive 

Exam-Score 

90% of BA Consumer and Fami ly Financial 

Services  s tudents  must score 400 or higher on 

the CPC comprehens ive exam. 

8 9 8 out of 9 (88.89%) 

BA Consumer and 

Fami ly Financial 

Services  s tudents  

from July 1, 2021 

to June 30, 2022 

scored 400 or 

higher on the CPC 

comprehens ive 

exam. 

1. EXCEEDS THE 

ACCEPTABLE 

TARGET 

Di rect Measure 2: CPC 

Comprehens ive Exam – 

BA Consumer and Fami ly Financia l Services  

s tudents , on average, wi l l  score at or above 

UAGC: N=9, 

Mean=700, 

UAGC: N=9, 

Mean=700, 

On average, BA 

Consumer and 

2. MEETS THE 

ACCEPTABLE 
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Bus iness  Ethics  Section the average in the Peregrine Academic 

Services  (PAS) Onl ine Campus  and Traditional  

Campus  Aggregate Pools  related to the 

Bus iness  Ethics  section of the CPC 

comprehens ive exam when compared to 

other competi tive programs. 

Traditional: 

40950/567:  

Online: 

43560/603 

Traditional: 

40950/567:  

Online: 

43560/603 

Fami ly Financial 

Services  s tudents  

scored above the 

average of the 

Peregrine 

Academic Services  

Onl ine Aggregate 

Pool , and above 

the average of the 

Traditional  

Aggregate Pool  on 

the Bus iness  Ethics  

section of the 

Common 

Profess ional 

Component 

comprehens ive 

exam. 

TARGET 

Di rect Measure 3: 

ECO316 Fina l  Paper 

70% of Bachelor of Arts  in Consumer and 

Fami ly Financial Services  s tudents  must 

receive a  proficient, or dis tinguished 

evaluation on relevant content cri teria  

mapped to this  PLO. 

28 28 28 out of 28 

(100.00%) of 

records  eva luated 

indicate proficient 

or dis tinguished 

performance on 

this  key 

ass ignment's  

content cri teria  

mapped to this  

PLO at the 

Reinforced level . 

1. EXCEEDS THE 

ACCEPTABLE 

TARGET 

Indirect Measure 1: 70% or more of s tudents  exi ting the program 7 8 87.50% of BA 1. EXCEEDS THE 
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End of Program Survey 

PLO3 

 

wi l l  express  satisfaction on the End of 

Program Survey by indicating ei ther “Agree” 

or “Strongly Agree.” The i tem to be used wi l l  

be: 

• I  effectively eva luated personal  financia l 

practices  to achieve the most efficient use of 

the cl ient’s  financial resources . 

Consumer and 

Fami ly Financial 

Services  s tudents  

upon completion 

of the program 

during the 2020-21 

assessment cycle 

indicated that they 

agreed or s trongly 

agreed that they 

effectively 

eva luated personal  

financia l practices 

to achieve the 

most efficient use 

of the cl ient’s  

financia l 

resources . 

ACCEPTABLE 

TARGET 
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PLO 4 - Assess the role of financial advisor in the provision of business services to clients. 

 

MEASURE 

 

ACCEPTABLE TARGET 

 

TOTAL NUMBER 

OF STUDENT 

RECORDS 

MEETING 

ACCEPTABLE 

TARGET 

 

TOTAL 

NUMBER OF 

STUDENT 

RECORDS 

OBSERVED 

 

 

ASSESSMENT 

RESULTS: 

PERCENTAGE OF 

STUDENT 

RECORDS 

MEETING 

ACCEPTABLE 

TARGET 

1. EXCEEDS THE 

ACCEPTABLE 

TARGET 

2. MEETS THE 

ACCEPTABLE 

TARGET 

3. DOES NOT MEET 

THE ACCEPTABLE 

TARGET 

4. INSUFFICIENT 

DATA 

Direct Measure 1: 

CPC Comprehens ive 

Exam-Score 

90% of BA Consumer and Fami ly Financial 

Services  s tudents  must score 400 or higher on 

the CPC comprehens ive exam. 

8 9 8 out of 9 (88.89%) 

BA Consumer and 

Fami ly Financial 

Services  s tudents  

from July 1, 2021 

to June 30, 2022 

scored 400 or 

higher on the CPC 

comprehens ive 

exam. 

1. EXCEEDS THE 

ACCEPTABLE 

TARGET 

Di rect Measure 2: CPC 

Comprehens ive Exam – 

Bus iness  Finance 

Section 

BA Consumer and Fami ly Financia l Services  

s tudents , on average, wi l l  score at or above 

the average in the Peregrine Academic 

Services  (PAS) Onl ine Campus  and Traditional  

Campus  Aggregate Pools  related to the 

Bus iness  Finance section of the CPC 

UAGC: N=9, 

Mean=644, 

Traditional: 

42510/526:  

Online: 

UAGC: N=9, 

Mean=644, 

Traditional: 

42510/526:  

Online: 

On average, BA 

Consumer and 

Fami ly Financial 

Services  s tudents  

scored above the 

average of the 

2. MEETS THE 

ACCEPTABLE 

TARGET 
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comprehens ive exam when compared to 

other competi tive programs. 

38160/532 38160/532 Peregrine 

Academic Services  

Onl ine Aggregate 

Pool , and above 

the average of the 

Traditional  

Aggregate Pool  on 

the Bus iness  

Finance section of 

the Common 

Profess ional 

Component 

comprehens ive 

exam. 

Direct Measure 3: 

BUS342, Fina l  

Ass ignment 

70% of BA Consumer and Fami ly Financial 

Services  s tudents  must receive a  proficient, or 

dis tinguished evaluation on relevant content 

cri teria  mapped to this  PLO. 

12 15 12 out of 15 

(80.00%) of 

records  eva luated 

indicate proficient 

or dis tinguished 

performance on 

this  key 

ass ignment's  

content cri teria  

mapped to this  

PLO at the 

Mastered level . 

1. EXCEEDS THE 

ACCEPTABLE 

TARGET 

Indirect Measure 1: 

End of Program Survey 

PLO4 

 

70% or more of s tudents  exi ting the program 

wi l l  express  satisfa ction on the End of 

Program Survey by indicating ei ther “Agree” 

or “Strongly Agree.” The i tem to be used wi l l  

be: 

8 8 100.00% of BA 

Consumer and 

Fami ly Financial 

Services  s tudents  

upon completion 

1. EXCEEDS THE 

ACCEPTABLE 

TARGET 
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• I  effectively asses sed the role of financial 

advisor in the provis ion of bus iness services  

to cl ients . 

of the program 

during the 2020-21 

assessment cycle 

indicated that they 

agreed or s trongly 

agreed that they 

effectively 

assessed the role 

of financia l advisor 

in the provis ion of 

bus iness  services 

to cl ients . 
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PLO 5 - Construct both short range and long range financial plans for a client. 

 

MEASURE 

 

ACCEPTABLE TARGET 

 

TOTAL NUMBER 

OF STUDENT 

RECORDS 

MEETING 

ACCEPTABLE 

TARGET 

 

TOTAL 

NUMBER OF 

STUDENT 

RECORDS 

OBSERVED 

 

 

ASSESSMENT 

RESULTS: 

PERCENTAGE OF 

STUDENT 

RECORDS 

MEETING 

ACCEPTABLE 

TARGET 

 

ASSESSMENT 

RESULTS: 

1. EXCEEDS THE 

ACCEPTABLE 

TARGET 

2. MEETS THE 

ACCEPTABLE 

TARGET 

3. DOES NOT MEET 

THE ACCEPTABLE 

TARGET 

4. INSUFFICIENT 

DATA 
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Direct Measure 1: 

CPC Comprehens ive 

Exam-Score 

90% of BA Consumer and Fami ly Financial 

Services  s tudents  must score 400 or higher on 

the CPC comprehens ive exam. 

8 9 8 out of 9 (88.89%) 

BA Consumer and 

Fami ly Financial 

Services  s tudents  

from July 1, 2021 

to June 30, 2022 

scored 400 or 

higher on the CPC 

comprehens ive 

exam. 

1. EXCEEDS THE 

ACCEPTABLE 

TARGET 

Di rect Measure 2: 

CPC Comprehens ive 

Exam- Quanti tative 

Research Techniques  

and Statis tics  Section 

BA Consumer and Fami ly Financia l Services  

s tudents , on average, wi l l  score at or above 

the average in the Peregrine Academic 

Services  (PAS) Onl ine Campus  and Traditional  

Campus  Aggregate Pools  related to the 

Quanti tative Research Techniques  and 

Statis tics  section of the CPC comprehens ive 

exam when compared to other competi tive 

programs. 

UAGC: N=9, 

Mean=533, 

Traditional: 

38700/531:  

Online: 

32430/552 

UAGC: N=14, 

Mean=728, 

Traditional: 

420/531:  

Online: 

2760/528 

On average BA 

Consumer and 

Fami ly Financial 

Services  s tudents  

did not score 

above the average 

of the Peregrine 

Academic Services  

Onl ine Aggregate 

Pool , and above 

the average of the 

Traditional  

Aggregate Pool  on 

the Quanti tative 

Research 

Techniques  and 

Statis tics  section 

of the Common 

Profess ional 

Component 

comprehens ive 

2. MEETS THE 

ACCEPTABLE 

TARGET 
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exam. 

Direct Measure 3: 

BUS405 Fina l  

Ass ignment 

70% of Bachelor of Arts  in Consumer and 

Fami ly Financial Services  s tudents  must 

receive a  proficient, or dis tinguished 

evaluation on relevant content cri teria  

mapped to this  PLO. 

50 63 50 out of 63 

(79.94%) of 

records  eva luated 

indicate proficient 

or dis tinguished 

performance on 

this  key 

ass ignment's  

content cri teria  

mapped to this  

PLO at the 

Mastered level . 

3. MEETS THE 

ACCEPTABLE 

TARGET 

Indirect Measure 1: 

End of Program Survey 

PLO5 

 

70% or more of s tudents  exi ting the program 

wi l l  express  satisfaction on the End of 

Program Survey by indicating ei ther “Agree” 

or “Strongly Agree.” The i tem to be used wi l l  

be: 

• I  effectively constructed both short range 

and long range financial plans for a  cl ient. 

7 8 87.50% of BA 

Consumer and 

Fami ly Financial 

Services  s tudents  

upon completion 

of the program 

during the 2020-21 

assessment cycle 

indicated that they 

agreed or s trongly 

agreed that they 

effectively 

constructed both 

short range and 

long range 

financia l plans for 

a  cl ient. 

1. EXCEEDS THE 

ACCEPTABLE 

TARGET 

PLO 6 - Examine the role of life, health, property, and casualty insurance in business and personal financial planning. 
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MEASURE 

 

ACCEPTABLE TARGET 

 

TOTAL NUMBER 

OF STUDENT 

RECORDS 

MEETING 

ACCEPTABLE 

TARGET 

 

TOTAL 

NUMBER OF 

STUDENT 

RECORDS 

OBSERVED 

 

 

ASSESSMENT 

RESULTS: 

PERCENTAGE OF 

STUDENT 

RECORDS 

MEETING 

ACCEPTABLE 

TARGET 

 

ASSESSMENT 

RESULTS: 

1. EXCEEDS THE 

ACCEPTABLE 

TARGET 

2. MEETS THE 

ACCEPTABLE 

TARGET 

3. DOES NOT MEET 

THE ACCEPTABLE 

TARGET 

4. INSUFFICIENT 

DATA 

Direct Measure 1: 

CPC Comprehens ive 

Exam-Score 

90% of BA Consumer and Fami ly Financial 

Services  s tudents  must score 400 or higher on 

the CPC comprehens ive exam. 

8 9 8 out of 9 (88.89%) 

BA Consumer and 

Fami ly Financial 

Services  s tudents  

from July 1, 2021 

to June 30, 2022 

scored 400 or 

higher on the CPC 

comprehens ive 

exam. 

1. EXCEEDS THE 

ACCEPTABLE 

TARGET 

Di rect Measure 2: CPC 

Comprehens ive Exam - 

Bus iness  Finance 

BA Consumer and Fami ly Financia l Services  

s tudents , on average, wi l l  score at or above 

the average in the Peregrine Academic 

UAGC: N=9, 

Mean=644, 

UAGC: N=9, 

Mean=644, 

On average, BA 

Consumer and 

Fami ly Financial 

2. MEETS THE 

ACCEPTABLE 
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Section Services  (PAS) Onl ine Campus  and Traditional  

Campus  Aggregate Pools  related to the 

Bus iness  Finance section of the CPC 

comprehens ive exam when compared to 

other competi tive programs. 

Traditional: 

42510/526:  

Online: 

38160/532 

Traditional: 

42510/526:  

Online: 

38160/532 

Services  s tudents  

scored above the 

average of the 

Peregrine 

Academic Services  

Onl ine Aggregate 

Pool , and above 

the average of the 

Traditional  

Aggregate Pool  on 

the Bus iness  

Finance section of 

the Common 

Profess i onal 

Component 

comprehens ive 

exam. 

TARGET 

Di rect Measure 3: 

BUS342 Fina l  Paper 

70% of BA Consumer and Fami ly Financial 

Services  s tudents  must receive a  proficient, or 

dis tinguished evaluation on relevant content 

cri teria  mapped to this  PLO. 

8 10 8 out of 10 

(80.00%) of 

records  eva luated 

indicate proficient 

or dis tinguished 

performance on 

this  key 

ass ignment's  

content cri teria  

mapped to this  

PLO at the 

Reinforced level . 

1. EXCEEDS THE 

ACCEPTABLE 

TARGET 

Indirect Measure 1: 

End of Program Survey 

70% or more of s tudents  exi ting the program 

wi l l  express  satisfaction on the End of 

7 8 85.70% of BA 

Consumer and 

1. EXCEEDS THE 

ACCEPTABLE 
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PLO6 

 

Program Survey by indicating ei ther “Agree” 

or “Strongly Agree.” The i tem to be used wi l l  

be: 

• I  effectively examined the role of l i fe, 

hea lth, property, and casualty insurance in 

bus iness  and personal  financial  planning. 

Fami ly Financial 

Services  s tudents  

upon completion 

of the program 

during the 2020-21 

assessment cycle 

indicated that they 

agreed or s trongly 

agreed that they 

effectively 

examined the role 

of l i fe, hea lth, 

property, and 

casualty insurance 

in bus iness  and 

personal  financia l 

planning. 

TARGET 
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PLO 7 - Evaluate various types of investments in terms of their risks and potential returns. 

 

MEASURE 

 

ACCEPTABLE TARGET 

 

TOTAL NUMBER 

OF STUDENT 

RECORDS 

MEETING 

ACCEPTABLE 

TARGET 

 

TOTAL 

NUMBER OF 

STUDENT 

RECORDS 

OBSERVED 

 

 

ASSESSMENT 

RESULTS: 

PERCENTAGE OF 

STUDENT 

RECORDS 

MEETING 

ACCEPTABLE 

TARGET 

 

ASSESSMENT 

RESULTS: 

1. EXCEEDS THE 

ACCEPTABLE 

TARGET 

2. MEETS THE 

ACCEPTABLE 

TARGET 

3. DOES NOT MEET 

THE ACCEPTABLE 

TARGET 

4. INSUFFICIENT 

DATA 

Direct Measure 1: 

CPC Comprehens ive 

Exam-Score 

90% of BA Consumer and Fami ly Financial 

Services  s tudents  must score 400 or higher on 

the CPC comprehens ive exam. 

8 9 8 out of 9 (88.89%) 

BA Consumer and 

Fami ly Financial 

Services  s tudents  

from July 1, 2021 

to June 30, 2022 

scored 400 or 

higher on the CPC 

comprehens ive 

exam. 

1. EXCEEDS THE 

ACCEPTABLE 

TARGET 

Di rect Measure 2: CPC 

Comprehens ive Exam – 

BA Consumer and Fami ly Financia l Services  

s tudents , on average, wi l l  score at or above 

UAGC: N=9, 

Mean=644, 

UAGC: N=9, 

Mean=644, 

On average, BA 

Consumer and 

2. MEETS THE 

ACCEPTABLE 
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Bus iness  Finance 

Section 

the average in the Peregrine Academic 

Services  (PAS) Onl ine Campus  and Traditional  

Campus  Aggregate Pools  related to the 

Bus iness  Finance section of the CPC 

comprehens ive exam when compared to 

other competi tive programs. 

Traditional: 

42510/526:  

Online: 

38160/532 

Traditional: 

42510/526:  

Online: 

38160/532 

Fami ly Financial 

Services  s tudents  

scored above the 

average of the 

Peregrine 

Academic Services  

Onl ine Aggregate 

Pool , and above 

the average of the 

Traditional  

Aggregate Pool  on 

the Bus iness  

Finance section of 

the Common 

Profess ional 

Component 

comprehens ive 

exam. 

TARGET 

Di rect Measure 3: 

BUS405 Fina l  Paper 

70% of BA Consumer and Fami ly Financial 

Services  s tudents  must receive a  proficient, or 

dis tinguished evaluation on relevant content 

cri teria  mapped to this  PLO. 

50 63 50 out of 63 

(79.37%) of 

records  eva luated 

indicate proficient 

or dis tinguished 

performance on 

this  key 

ass ignment's  

content cri teria  

mapped to this  

PLO at the 

Reinforced level . 

1. EXCEEDS THE 

ACCEPTABLE 

TARGET 

Indirect Measure 1: 70% or more of s tudents  exi ting the program 8 8 100.00% of BA 1. EXCEEDS THE 
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End of Program Survey 

PLO7 

 

wi l l  express  satisfaction on the End of 

Program Survey by indicating ei ther “Agree” 

or “Strongly Agree.” The i tem to be used wi l l  

be: 

• I  effectively eva luated various  types  of 

investments  in terms  of their ri sks  and 

potentia l  returns . 

Consumer and 

Fami ly Financial 

Services  s tudents  

upon completion 

of the program 

during the 2020-21 

assessment cycle 

indicated that they 

agreed or s trongly 

agreed that they 

evaluated various  

types  of 

investments  in 

terms  of their ri sks  

and potentia l  

returns . 

ACCEPTABLE 

TARGET 
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OVERALL RECOMMENDATIONS 

 

Overa l l , i t i s  recommended that the Program Lead for the Bachelor of Arts  in Consumer and Fami ly Financia l Services  review the assessment plans  

(including measures  used, a l ignment mapping, and targets  set) and Curriculu m Map in preparation for the 2022-2023 assessment cycle. This  wi l l  

determine the appropriateness  of the ass ignments  and mapping for each PLO. 

ANNUAL ASSESSMENT PLAN ACTION ITEM STATUS REPORT 

OUTCOME MEASURE 
KEY/RESPONSIBLE 

PERSONNEL 
STATUS 

ANTICIPATED DATE OF 
COMPLETION 

ALL PLOS 
Any Direct Measure based on 

CPC. 

 

SUSAN GOULD, LEAD 

FACULTY 
NOT STARTED 2023 

Action Deta i l s  
Assess  the a l ignment for the Peregrine CPC sections . Each PLO should a l ign with a  topic for the CPC exam, adjusting these 

areas  wi l l  highl ight the need to a l ign sections  per PLO to meaningful  s tudent learning. 

 


